From Zero to 100:
Starting the Institutional Farm

@LETCHER ACADEMY
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About This Seminar

Get your institutional farm running! Grow vision, who to
engage, and how to engage stakeholders.

Leave with ideas for
developing your farm and make e =
a connection with someone to
support your journey.
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by bringing God’s plan for
agriculture into each life
through in-person experiences







\ N

37 ,
Trust mg .\",' - . ?

Leadership, Team'
Vision

Education is product

Curriculum Integration
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Farm Guiding Statement

We garden to draw closer to our Creator. We
grow vegetables, nuts, and fruits for daily
nourishment, setting aside a portion to assist
those in need.

We practice and teach simle, sustainable,
organic agricultural methods that use minimal
resources to provide nutritious food for life.
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Any Questions?
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